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Eye to Eye 
An ophthaLmofogidt 
adrance.1 eye care and 
.1urgery in PoLand 
0 N 0 U R 5 H 0 R T L I 5 T 
D r. Arthur Mroczek makes a point of listening to Polish-language tapes 
whenever he's driving his 
car. For the Medina, New 
York, ophthalmologist it's more than 
just a quirky hobby; he's following the 
directive of Pope John Paul II. "He told 
me I have to learn to speak beautiful 
Polish," Mruczek recalls. "He said it's 
important because the Polish people 
look up to me." 
The College of 
Arts and Sciences 
graduate earned 
that respect for 
his efforts to help 
modernize eye 
care in Poland-
efforts that send 
him to Rzeszow, 
Poland, every two 
years. Through 
lectures and sur-
gical demonstra-
tions he and sev-
eral American col-
leagues have con-
ducted at the Uni-
versity of Rzes-
zow, Polish eye 
care has advanc-
ed significantly. 
"In the past four 
years w e've been 
able to accom-
plish what would 
have taken them 
10 years todevel-
op on their own," 
he says. 
Dr. Arthur Mruczek and several American colleagues have given lectures and surgical 
demonstrations in Poland to help the country advance its eye-care practices. 
What began for 
Mruczek as a 
sight-seeing tour 
in 1992 has e-
volved into a last-
ing professional relationship with his 
Polish peers. "On the first visit I was 
with another Medina ophthalmologist, 
Dr. Kenneth Klementowski," Mroczek 
says. "We met Rzeszow's may or, and he 
gave us the names of some doctors there. 
After we returned home we began to 
correspon~ with them." 
Through that communication Mroczek 
learned of the shortcomings of Poland's 
post-communist health care system and 
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realized he had something to offer the 
country of his ancestry. "I was appalled 
by the archaic equipment they used," he 
says, pointing out that a three-and-a-
half-hour hospital stay for cataract 
surgery in the United States swells to 15 
days in Poland. "''ve been blessed with 
a beautiful place to practice in. One of 
my goals is to share w hat I have w ith 
colleagues who are less fortunate." 
By 1994 Mruczek and Klementowski 
had enlisted American medical suppliers 
to aid in their cause. When the doctors 
returned to Rzeszow in May of that 
year, $250,000 in donated equipment 
awaited them at the university health 
facility. "We demonstrated the equipment 
and performed surgeries," Mruczek 
explains. "By showing the doctors our 
techniques firsthand, we were also able 
to encourage them as they learned." 
The project's success drew Mruczek 
and Klementowski back to Rzeszow last 
year for more lectures and demonstra-
tions. This time, two more eye surgeons 
were among a group of 60 business peo-
ple, police officers, and civic leaders that 
accompanied the doctors. "We invite 
people of all disciplines to join us so they 
can meet their Polish colleagues," says 
Mruczek , w hose next trip to Poland will 
be in 1998. "We're always well received." 
Mruczek and Klementowski were 
certainly well received in 1994 when 
they traveled to the Vatican to meet the 
pope after completing their work in 
Rzeszow. "It was a highlight of my life," 
Mruczek says. "He is a genuinely nice 
man - and funny. W hen he told me I 
should speak better Polish, I said 'Why? 
I'm just a little man from Medina.' He 
looked at my stomach, smiled, and said, 
'You are a big man from Medina."' 
As successful as Mruczek 's work in 
Poland has been, he stresses that the 
country's health system still needs vast 
improvement. "None of the money the 
communists spent on waging the Cold 
War ever filtered down to the people," 
he asserts. "Now, there 's not much 
money available to help the medical 
community. People continue to stand in 
lines at clinics for hours, and then they 
might be turned away." 
Still, Mruczek sees marked improve-
ments in Poland's current health care 
system. "There were some incredible dif-
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ferences between my visits in 1994 a nd 
1996," he says. "The Polish people are 
now demanding better care, and the sys-
tem is acknowledging that every human 
being has a right to medical attention ." 
D espite all he has done to advance eye 
care in Poland, Mruczek views himself 
as the beneficiary in this cultural exchange. 
"Everyone should visit the country of 
their heritage," he says. "Going to Poland 
b rough t me more than I ever got out of 
my p rivate p ractice. I've been able to 
give something back." -AMY NORTON 
Three Corporateers 
Mark Begor '80, Joyce· Hergenhan '65, 
SuJan Wtdter '69, G'71 
T he General E lectric Company has only 125 top executives-a relative-
ly small number considering that 
its 12 divisions operate in more than 100 
countries. Among t he select group of of-
ficers running the world's most valuable 
company (GE stock is worth more tha n 
$200 billion) are three Syracuse Univer-
sity graduates - Joyce Hergenhan, Susan 
Walter, and Mark Begor. 
"It's amazing," says Hergenhan, vice 
president for corporate p ub lic relations. 
"GE's officers come from a ll over the 
place and have a ll kinds of backgrounds. 
To have three graduates of the .same 
university be the three senior relations 
people in a company this large is a very 
happy coincidence." 
Walter, vice presid ent for government 
relations, says GE maintains small office 
staffs for a company its size, making the 
trio's positions even more remarkable. 
"What is the probability of that?" she asks. 
The three executives d idn't know 
each other before working forGE. Her-
genhan and Walter met about 15 years 
ago when the compa ny recruited them 
from public re lations jobs in New York 
and Florida, respectively. Though they 
have never worked in the same p lace-
Hergenhan is in Fairfield, Connecticut, 
while Walter works out of W ashington, 
D .C. - the two meet often and have 
shared tales of their days at SU. 
Begor, whom GE recruited fresh out 
of SU, became vice president for investor 
communications two years ago after 
Three Syracuse University graduates- Susan Walter '69, G'71, far left, Mark Beg or '80, and Joyce Hergenhan 
'63- are among the small, select group of executives running the General Electric Company. 
> Like many kid.;, A.J. Ma.;.; '92 dreamed of one day playing 
baseball in the major leagues. Later, as a broadcast journalism major 
in the S.l. Newhouse School of Public Communications, he considered 
a career in the press box. 
Today Mass rubs pinstriped elbows with the likes of New York Mets 
players Bobby Jones and John Franco. He takes his position on the 
field each week before thousands of adoring fans-and he gets to 
wear a giant baseball on his head. 
Mass is the latest incarnation of team mascot Mr. Met, a onetime 
Shea Stadium fixture discontinued after the Mets won the 
'69 World Series. "It's signing autographs, interacting with 
kids," he says. "That's the main function and the 
part I enjoy most. But it's also helping the fans to 
cheer-kind of like Otto." 
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To boost sagging attendance after a disas-
trous 1993 season, the Mets opened a theme 
park at their Flushing, New York, stadi-
um, complete with a nineties version of 
Mr. Met. Mass-an actor, Flushing 
" / /;"'r{f~"-' \ \\~ ~ - fj :~!:':!;:":: ":: ~::::: // ("~1 1 \II ~ \\ . ! ,: ing baseball season, makes year-round 1~ \ ~ ~~\ · ~, t f 1ft, 1 ( 1 appearances at publicity and charity events, j \' ~0' 1 , ' and visits hospitals with players. He al~o appears 
\ , ~~  j '\' · with other mascots at special events hke the All-
1(', 11.J.'/ (J,,;· · Star Game. The rest of his time is spent with the ~\~\\ Freestyle Repertory Theatre in New York City. 
· ~~ t~ \1 Mass empathizes with SU's sometimes embat-
\~ " , ' l \)I· tied mascot, but takes issue with those who feel 
,1\ · the University needs a fiercer image. "Your image 
'11. ' is on the field," he says. "If the Mets lose 100 
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games, it doesn't matter what I do. The fans aren't 
going to come." -Gary Pallassino 
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working in company operations around 
the world. Upon arriving in Fairfield, he 
found his office located right next door 
to Hergenhan's. "There was a lot of orange 
on my door during the 1995-96 basket-
ball season-newspaper articles and pic-
tures, that sort of thing," Hergenhan 
says. "Mark moved in and saw all the 
Syracuse stuff on my door, and we dis-
covered we were both SU graduates." 
"She is one big SU supporter down 
here," Begor says. "Whenever there's a 
football or basketball game, everyone in 
the office knows about it." 
The three play important roles in the 
company. Among Hergenhan's responsi-
bilities are media relations, corporate phil-
anthropy, and corporate publications. Wal-
ter handles federal and state government 
relations for all 12 GE divisions, from 
aircraft engines to NBC, and concentrates 
> Paul Drexler '69, G'73 
can chalk up his success as 
one of America's few elite cus-
tom pool cue makers to a life-
time of cultivating his diverse 
on issues involving taxes, trade, the envi-
ronment, and health care. Begor interacts 
daily with GE' s 1.7 million investors, keep-
ing them abreast of company operations. 
The three executives remain involved 
with the University in various ways. Her-
genhan, a member of the S.I. Newhouse 
School of Public Communications' adviso-
ry board for several years, recently be-
came a University trustee. Walter serves 
on the advisory board of the Maxwell 
School of Citizenship and Public Affairs. 
Begor is GE's university executive at SU, 
handling all formal communication be-
tween the company and University. He 
also is responsible for GE's recruiting 
efforts in Syracuse. 
skills and knowledge. At pfd Studios in Connecticut, 
Drexler blends an artist's eye for intricate design with his talents as 
an expert woodworker and market-savvy businessman to craft and 
sell one-of-a-kind creations that fetch anywhere from just under 
$1,000 to upwards of $100,000. "If there's another occupation that 
requires you to know more about so many different things and know 
them all well, I'd be hard-pressed to tell you what it is," he says. 
Growing up, Drexler developed an interest in building things and 
learned classic woodworking techniques from his grandfather, a 
master cabinetmaker. After earning undergraduate and M.B.A. de-
grees at Syracuse, where he also acquired sculpting skills, he spent 
18 years in corporate America. In 1989, the recreational pool player 
started building cues; two years later, he turned his passion into a 
full-time professional pursuit. "They're truly art and totally function-
al," he says. 
Drexler's clients, including the Sultan of Brunei, come from all 
corners of the globe for the specialized sticks, which feature artisti-
cally detailed inlays of precious metals, gems, and exotic woods 
such as pink ivory wood, snakewood, and amboyna burl. His ulti-
mate goal is to fashion three cues, including one with 400 to 500 sep-
arate, distinct inlay pieces, which he'd like_ to exhibit in New York's 
Metropolitan Museum of Art. "I enjoy this," he says. "This is not work 
anymore." -Jay Cox 
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"We think GE should be tapping 
more SU grads," he says. "I think one 
reason GE is being a little more aggres-
sive about recruiting at SU is because of 
Joyce, Susan, and me. We're three good 
examples of how SU can prepare you 
for the real world. Personally, the foun-
dation I built in four years at Syracuse 
paved a pretty good road for me." 
-GARY PALLASSINO 
Filtering Through 
Char!e.J GeLman '53 
Charles Gelman is endowed with an unquestionable knack for in-
novation. This year, four decades 
after inventing a breakthrough automat-
ed air-sampling device, he retired as chief 
executive officer and chairman of the board 
of Gelman Sciences, a multimillion-dol-
lar, Michigan-based multinational com-
pany he built as a pioneer in the micro-
filtration technology industry. "A key to 
my success is never accepting the imme-
diate answer to problems that develop," 
he says. "I look instead at innovative ways 
to solve problems, whether I come up with 
the ideas or other people do. This proba-
bly was the most important factor both in 
operating the business and coming up 
with innovative products for customers." 
Gelman 's ready response to customer 
needs had a domino effect on his busi-
ness. The growth in popularity of his air 
samplers led to the founding of Gelman 
Instrument Co. in 1959. Soon after, cus-
tomers began asking for filter holders 
that attached to the samplers, so Gelman 
began producing those as well. The 
market success of the holders prompted 
yet another request: "People kept ask-
ing for filters to go with the filter hold-
ers because they weren't satisfied with 
what was available commercially," he 
says. "We developed a range of micro-
filters and started selling them for air 
sampling, but then they started to be 
used in fields like microbiology and 
medical protective applications." 
Gelman eventually sold the air-sam-
pling division to focus solely on expand-
ing the filtration operation, both at 
home and overseas. The company, 
which became Gelman Sciences in 1979, 
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from different cultures 
and learning more a-
bout those cultures." 
Charles Gelman, a pioneer in the microfiltration technology industry, is now a 
consultant who arranges international business deals. 
In addition, the father 
of four and avid cyclist 
is involved with Sleep-
ing Bear Press, a pub-
lishing company special-
izing in environmental 
topics and golf. Gelman 
and his wife, Rita, also 
established an educa-
tional foundation aimed 
at improving scientific 
education in secondary 
schools, particularly in 
the environmental a-
rena. ''I've pretty much 
carved out the career 
situation I'll have for the 
next 10 years," he says. 
"About a third of my 
time is spent on busi-
continued to grow and set standards in 
microporous membrane filtration, a sep-
aration process that allows particles as 
small as 0.1 microns to be removed. 
Gelman Sciences a lso introduced innov-
ative products for use in laboratory 
work, including disease diagnosis and 
research, health care, and process sepa-
rations in high-tech manufacturing. 
"Some of our early developments, in 
terms of laboratory cartridge filters and 
disposable plastic filters, were the first 
in the industry," the SU chemistry 
major says. "The filters also had a lot of 
life-saving applications, making it less 
likely that people would die as the result 
of secondary infections following opera-
tions. This was always a reason to be 
proud of our work." 
If you think Gelman is calling it quits 
in the business world, guess again. Follow-
ing the February sale of Gelman Sciences 
to the Pall Corporation, he launched 
Palladium Associates, a consulting and 
licensing firm. In his new venture, 
Gelman serves as a consultant for his for-
mer company and also plies his interna-
tional business expertise for licensing 
agreements and the rema nufacturing of 
retired cellular-phone models for the 
global market. "It's been a very easy 
transition," he says. "My specialty is 
arranging international deals. I really 
e njoy working with business people 
ness interests, a third 
on teaching or community projects, and 
a third just having fun." -JAY Cox 
Really Keen 
ElLiott Portnoy '86 
H e has degrees from Syracuse University and Harvard and 
works with a Washington, D.C., 
law firm, but E lliott Portnoy still finds it 
necessary to hold down a second job- a 
job that offers no pay and requires him 
to work weekends, but provides him 
with his most enjoyable moments. 
As the founder of Kids Enjoy Exer-
cise Now (KEEN), Portnoy gives chil-
dren with mental and physical disabili-
ties a chance they might oth-
erwise never have. Each 
weekend, KEEN volunteers 
lead children with special 
needs in physical activ-
ities ranging from 
aerobics and swim-
ming to horseback 
riding and rowing. 
"We take the kids 
who have diffi-
culty getting into 
other activity pro-
grams," he says. 
Portnoy received a doctoral degree in 
politics from Oxford University, which 
he attended on a Rhodes Scholarship 
after graduating from SU with a political 
science degree from The College of Arts 
and Sciences. It was in England that 
Portnoy first became involved in volun-
teerism. "I taught tennis to some kids 
with disabilities," he says. "But I realized 
tennis is not the ideal sport for them." 
With the help of friends who also vol-
unteered their time, Portnoy launched 
an exercise program that offered chil-
dren with disabilities a variety of activi-
ties. Five years and a Harvard law de-
gree later, Portnoy brought KEEN's 
concepts to American children through 
his Washington, D.C., program. "What 
started out as tennis lessons is now a 
program serving about 600 kids in 
England," Portnoy says. "Here in D.C. 
we have 400 volunteers for 150 kids, so 
we can give them one-on-one attention." 
Portnoy's work with KEEN comple-
ments his career. As a specialist in leg-
islative advocacy and lobbying, he influ-
ences debate on issues involving disabil-
ity policy, children's rights, and educa-
tion reform. "Basically I try to help peo-
ple who have problems w it h the govern-
ment, particularly Congress," explains 
Portnoy, who is also a member of SU's 
Washington Advisory Board. "''m very 
fortunate in my job because I can 
bounce from one matter to another and 
help shape issues I care deeply about." 
With all his academic and profession-
al success, Portnoy takes special pride in 
KEEN. "When parents come to us, they 
often say, 'No one will take my child.' 
KEEN does, " he says. -AMY NORTON 
Elliott Portnoy, second from 
right, shares a moment 
with participants in KEEN 
(Kids Enjoy Exercise Now), 
a program he founded. 
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sored by the newspapers 
and the S .l. Newhouse 
School of Public Commun-
ications, and the director 
of SU's Summer Institute 
Gospel Choir. "''m just con-
sta ntly working," he ad-
mits. ''I'm never satisfied ." 
As a journa list, J ack-
son combines a love of 
writing with his interest 
in the issues and person-
alities he encounters on 
assignment. "I interview 
high-p rofile fo lks like 
Martha Reeves, Bernie 
Mack, Monica, and Pat 
Conroy," he says. "It's real-
ly a n inspiration to meet 
t hese successful people." 
Reporter Charles Jackson is as comfortable at the piano keyboard as he is 
at the computer keyboard. He runs his own music production company. 
Inspira tion is an impor-
tant part of Jackson 's li fe . 
As a mentor in the M inor-
ity J ou rnalism P rogram, 
he helps area high school 
students improve their wri-
ting skills and learn about 
journa lism. J ackson him-
That's Entertainment 
CharLe.1 JackJon '91 
A s a sophomore at Syracuse Uni-versity, C ha rles Jackson scoured 
the city for a music recording 
stud io to tape h im. He didn 't fi nd one 
t hat suit ed h is need s, so he began 
recording music in his Sky hall dorm 
room on South Camp us. T hat was t he 
nig ht C-Jack Run P roduct ions was 
born. "''ve a lway s wa nted to hi t b ig in 
the recording ind ustry," he say s. "By 
becoming a producer , I found I could 
promote my ow n music a nd help other 
musicians as well." 
Today, C.J ack Run is a Syracuse-based 
music production company for jazz, funk, 
R & B, pop, a nd classical, and has pro-
duced sound tracks for film and televi-
sion. J ackson's involvemen t w ith the 
arts and enterta inmen t world, however, 
extends well beyond the confines of t he 
recording stud io. Besides being found er 
and president of C-J ack Run, J ackson 
is an enterta inment reporter for The 
Syracuse Newspapers, a mentor in the 
Minority Journalism Program co-spon-
self is proof the program 
works. As a high school senior, he was 
chosen to be a Newhouse Scholar, earning 
a fou r-year scholarship and an intern-
ship at T he Sy racuse Newspapers. 
As a n incoming freshma n a t S U's 
Summer Institute in 1987, J ackson was 
p lay ing key board in his dorm room one 
night w hen other students, attracted by 
the music, tr ickled in. An impromptu jam 
session broke out and the Summer Insti-
tute Gospel C hoir was off a nd running. 
Today, the J ackson-directed choir is still 
going strong. "I never imagined w hen I 
was 17 that w hen I was 28, l'd still be 
doing this," he say s. 
Jackson, however, d id know music 
w ould a lways be a part of his li fe. 
"Music," he says, "is my first passion. " 
In 1996, J ackson launched the C-J ack 
R un Revue, a variety show featuring 
singers, da ncers, a nd poets und er the C-
J ack Run label. That nigh t, a diverse 
crowd packed the Schine Student Cen-
ter to hear artist s from Sy racuse to 
Atlanta in the style of the old Motown 
Revue. "College crowds seem to be very 
open to a variety of things," he says. 
U ltimately, J ackson hopes the show 
w ill attract a major record label and get 
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a irtime in a la rge market like New York 
City. In the meantime, the revue has been 
the op ening act for per formers like 
M antell J ordan, Busta Rhymes, George 
W a llace, and N as. 
W hile he waits for tha t big break, 
J ackson will keep p lugging aw ay at the 
computer keyboard a nd in the music stu-
dio. "T hanks to God 's help and the sup-
port of people in my life, I've been able 
to achieve a lot, " he says. "As for C.Jack 
Run, there's still a lot I want to accom-
plish and I'm going to keep working 
toward that. " -TARA G ELS0;/1/NO 
Carolina Calling 
MoLLy Corbett Broad '62 
MJlly Corbett Broad was sur-risingly calm d u ring her 
une visit to campus for Re-
u n ion W eekend, especially considering 
that she would soon face one of the 
g reatest p rofessiona l challenges of her 
life. "Syracuse is the place w here I ma-
tured intellectua lly a nd professionally ," 
say s the P hi Beta Kappa grad uate in 
economics from The College of Arts 
and Sciences and former SU vice presi-
dent for government a nd corporate re-
la tions. "Times like this allow me to re-
lax and be with the people and places that 
meant, and still mean, a great deal to me." 
But Broad d idn't relax for long. S he 
was in the midst of a transition from her 
post as executive vice chancellor and 
chief operating officer of the Ca lifornia 
State University sy stem to ta king over as 
president of the 16-campus U niversity of 
North Carol ina - the thi rd person and 
first woman to hold the posit ion. 
For a shor t time, Broad was living two 
lives in two states 2,500 miles apart. Bu t 
she took the pressures in stride. "The 
best way to handle the challenges of life 
is by putting on one skin a t a time," she 
says. Unlike her two predecessors, Broad 
is not from N orth Carolina . In fact, she's 
not even from the South. "Given the her-
itage and history of the state, I w ill sure-
ly have to earn my way into the commu-
ni ty," says the na tive Pennsylvania n. 
"But I have been reading, watchi ng 
videos, and brushing up on my barbecue 
skills, and I have no doubt it w ill be a 
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Molly Corbett Broad proudly displays a University of North Carolina banner in front of SU's Hall of Languages. 
pleasant task. I will compensate for not 
being a North Carolinian by the value-
added qualities I bring to the table." 
Broad is well known for her ability to 
consolidate and develop institutional 
strategies for financial growth. She also 
has an "authentic respect for government," 
an appreciation she acquired as a grad-
uate student in the Maxwell School of 
Citizenship and Public Affairs. She also 
acknowledges Syracuse for fostering her 
commitment to student-centered educa-
tion. "When I was a young and eager 
student, Syracuse was a welcoming en-
vironment," she says. "I believe it is just 
as important today to reinvigorate active 
learning and make students accountable 
for their education." 
North Carolina is the oldest public 
university in America. With its diverse 
structure, 153,000 students, and annual 
budget of $1.4 billion, Broad says her 
goal is clear: "If someday I can say I left 
the University of North Carolina better 
and stronger as a result of my service, 
then I will have succeeded." 
-NATALIE A. VALENTINE 
Socially Secure 
Juoy Che.uer '70 
Politics has always attracted Judy Chesser. As a history major in The 
College of Arts in Sciences in the 
late sixties, she devoted time to student 
government and campaigned for presi-
dential candidate Eugene McCarthy. "I 
wanted to keep my career goals flexible," 
she says, "but I knew I wanted to be 
active in politics and government." 
Being on the losing end of the 1968 pres-
idential election did nothing to deter that 
desire. These days, Chesser is even more in-
volved in government - as associate com-
missioner for legislation and congressional 
affairs with the Social Security Admin-
istration in Washington, D.C. And her du-
ties are as important as her title is long. 
"My job is to be the liaison between 
Social Security and Congress," Chesser 
explains. "I address Congress's questions 
while presenting the administration's 
legislative agenda." 
Earning a juris doctorate from Boston 
College in 1977 could have lured Ches-
ser into private practice. Instead she op-
ted for public service, although standing 
in the congressional line of fire can some-
times mirror the courtroom. "You 're sup-
posed to have a quick answer for every 
question as you sit there with your six-
inch binder," she says. "So you better 
have the answer in your head, or at least 
be able to find it quickly in that binder. 
A law background can come into play." 
With Social Security reform in the 
news, Chesser deals with questions and 
issues of widespread concern. She ad-
dresses not only Congress, but also citi-
zens' groups. "Right now, we really want 
to a llay people's fears about Social 
Security," Chesser says. "They should 
know the fund is solvent until 2027. The 
check is in the mail." 
Chesser's department must assess the 
risks and benefits of any proposed pro-
gram reforms. "Only certain options can 
be entertained," she explains. "Legisla tors 
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are considering things like ra1smg the 
retirement age more quickly, or invest-
ing people's payments in the private 
market. We have to study the ramifica-
tions of any changes to the program." 
What is most important, Chesser 
believes, is that people really understand 
what is happening with Social Security. 
"The program is short about 2 percent of 
payroll, which is what happened in the 
early eighties," she says. "The problem is 
no bigger now than it was then. Med-
icare is a greater concern right now, but 
Social Security will be addressed." 
Communicating aspects of the pro-
gram as well as its future can be a formi-
dable task, but Chesser finds speaking 
with different groups of people to be the 
most interesting part of her job. "I meet 
with citizens and advocacy groups, from 
labor unions to employers' groups," she 
says. "Whenever you talk to new people 
about our laws, they come up with a new 
way of looking at something. There may 
be a quirk in a law that we didn't know 
about, or something new we realize we 
have to look at." 
Since the issues involved in Social 
Security affect everyone, Chesser's work 
always has the potential for national at-
tention. "We depend on and work for so 
many people. There are so many rela-
tionships," she says. "We're integrated into 
the national community, and our work 
clearly has a big impact." -AMY NORTON 
Judy Chesser fields questions about Social Security. 
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